
2024 Community Survey 
Results 
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A combined 92% of the 803 
surveyed residents view 
their quality of life as
either positive or neutral

Neutral

31%
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60% / 32% / 8%

58% / 34% / 8%

68% / 28% / 4%

63% / 28% / 9%

65% / 30% / 5%

58% / 31% / 11%

63% / 29% / 8%

62% / 32% / 7%

53% / 34% / 12%

62% / 32% / 6%

70% / 24% / 6%

55% / 36% / 9%

63% / 30% / 7%

78% / 19% / 3%
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There are no 
percentage 
point changes 
because this is 
Fargo’s first 
cycle 
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There are no 
percentage 
point changes 
because this is 
Fargo’s first 
cycle 
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25% / 31% / 45%

18% / 30% / 53%

18% / 40% / 42%

23% / 27% / 50%

19% / 35% / 47%

34% / 32% / 34%

31% / 36% / 33%

18% / 32% / 50%

24% / 30% / 46%
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32% / 18% / 51%

32% / 23% / 45%

33% / 31% / 36%

60% / 19% / 21%

55% / 14% / 31%

30% / 22% / 48%

41% / 22% / 38%

24% / 24% / 52%

45% / 23% / 32%
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37% / 31% / 32%

34% / 34% / 33%

44% / 32% / 24%

58% / 29% / 13%

38% / 50% / 12%

39% / 32% / 29%

38% / 33% / 29%

36% / 32% / 32%

52% / 33% / 16%
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30% / 30% / 40%

20% / 31% / 49%

29% / 29% / 42%

50% / 32% / 18%

41% / 31% / 27%

27% / 31% / 42%

25% / 31% / 43%

25% / 32% / 43%

46% / 22% / 32%
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53% / 26% / 21%

56% / 30% / 14%

64% / 26% / 11%

52% / 30% / 18%

58% / 26% / 16%

69% / 26% / 6%

57% / 26% / 17%

57% / 28% / 15%

59% / 26% / 16%
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46% / 32% / 22%

45% / 27% / 28%

42% / 32% / 26%

67% / 29% / 4%

44% / 34% / 22%

45% / 31% / 23%

46% / 32% / 23%

46% / 31% / 24%

47% / 31% / 22%
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50% / 25% / 24%

58% / 17% / 25%

69% / 15% / 16%

54% / 24% / 22%

56% / 17% / 27%

61% / 20% / 19%

60% / 21% / 19%

58% / 21% / 22%

59% / 20% / 21%
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Communities Included in the Benchmark Cohort
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Age: 18-34 Age: 35-54 Age: 55+
City official social media channels (49.3%) City official social media channels (47.7%) Local TV/radio (43.6%)

City website - FargoND.gov (29.7%) City website - FargoND.gov (36.5%) Local newspapers/magazines (30.1%)

Local TV/radio (29.0%) Local TV/radio (30.6%) City website - FargoND.gov (27.8%)

City mobile app (24.1%) City mobile app (26.9%) City official social media channels (27.4%)

Email (23.7%) Local newspapers/magazines (26.6%) Email (23.1%)

Local newspapers/magazines (21.3%) Email (23.6%) E-newsletter (18.8%)

Text (19.9%) Text (13.1%) City mobile app (17.5%)

E-newsletter (13.1%) E-newsletter (12.7%) Text (13.4%)

Utility bill inserts (12.3%) Nextdoor (10.5%) Utility bill inserts (9.8%)

Billboards (12.2%) Billboards (8.9%) Nextdoor (6.8%)

City-produced videos/podcasts (9.8%) Utility bill inserts (8.4%) Billboards (4.0%)

Automated phone calls (6.7%) City-produced videos/podcasts (7.0%) City-produced videos/podcasts (3.4%)

Nextdoor (5.7%) Other (2.4%) Automated phone calls (2.6%)

Other (4.5%) Automated phone calls (0.0%) Other (1.7%)
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● SEVEN-MEMBER COUNCIL FORM: Convert to a Council-form of government, whereby seven elected officials may be elected from wards/districts or a combination of
wards/districts and at-large, with the Mayor being elected at-large.

● SEVEN-MEMBER COMMISSION FORM: Continue with the current Commission-form of government but expand to seven at-large elected members, one of whom shall
serve as the Mayor.

● FIVE-MEMBER COMMISSION FORM: Keep with the current Commission-form of government with five at-large elected members, one of whom shall serve as the
Mayor (no change from the current model).

● FIVE-MEMBER COUNCIL FORM: Convert to a Council-form of government, whereby five elected officials may be elected from wards/districts or a combination of
wards/districts and at-large, with the Mayor being elected at-large.

● OTHER:  The City of Fargo should explore other forms of government, but I am unsure as to which format is the best fit for Fargo.
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